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If what you want is better than best quality, 
you'll find it'in.4 Buffalo envelope. You'll see 
consistently first-rate construction and 
materials built into every envelope we make. 
And, a Buffalo Envelope comes out true to 
form or we won't ship it. 


Fine printing and converting craftsmanship 
make a Buffalo envelope stand-out among 
the rest. Buffalo envelopes are so 
exceptionally well-made, we pack them 
with a firm guarantee . . .inside every box 


and carton we sell. 


So, remember, if what you wantis better 


than the best, take a clos 


Envelope. 
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NEWS FROM LAWRENCE 


Firms still using standardized pressure-sensitive shipping 
envelopes miss a free advertising opportunity 


Even with advertising space at 
premium prices many companies fail 
to take advantage of the free advertis- 
ing space available on outgoing 
shipments! Each carton and _ its 
customized PRES-QUICK® envelope 
can be a valuable, traveling advertis- 
ment. Why not use it? 


Custom-printed PRES-QUICK® _ ship- 
ping envelopes give your product 
advertising a free ride. 

Custom- 
printed 
PRES- 
QUICK® 
pressure- 
sensitive 
shipping envelopes are a proven me 
to advertise your company.. 
negligible cost yet in a highly Fed 
tive way. Every time someone glances 
at one of your shipments in transit, 
they will be reminded of your name, 
logo and product...the kind of 
repeated exposure it takes to build 
high brand awareness. 
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The Lawrence Graphic Arts Depart- 


ment can prepare your custom desian 
for crisp, clean flexographic print 
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SUPPLY CORP 


ing—up to 4 colors on polyethylene. 
Of course, all PRES-QUICK®  enve- 
lopes incorporate super strong heat 
seals and high performance adhe- 
sives to insure the safe arrival of your 
shipping papers. 

Start using PRES-QUICK® custom- 
printed, self-adhesive envelopes to- 
day for your packing slips, invoices, 


airbills and other shipping documents 
and take advantage of this valuable 
free adver- 
eee sloth 
Packing List . 
medium! 
Circle the 
number 
below for a 
“Custom 
PRES-QUICK® Brochure” and samples. 
Or contact: 
Lawrence ary bes wd Corp. 
Eastern area—Bob 
NJ (201) 485-4400 NY (21 by 962-4394 
113 North 13th Street 
Newark, New Jersey 07107 
Western area—Bob Vorisek (213) 722-2033 
6823 Watcher St., City of Commerce, CA 
90040 
Other Lawrence Products: 


* COMPU-STICK™ data processing labels 
* LOC-TOP® zippered polyethylene aoe 
¢ HEAT SEALABLE BARRIER POUCHES 


World's largest manufacturer 


of packing list envelopes 
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